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Abstract:

Communication goes beyond media and mes-
sages, it helps us to shape the social relations-
hips through which we give meaning to our rea-
lity and culture. We try to give space to creativity
and diverse areas of communication and cul-
ture, including subjects and voices frequently
delayed.
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Resumen:

La comunicacion va mds alld de los medios y men-
sajes, nos ayuda a dar forma a las relaciones so-
ciales a través de las cuales damos sentido a nues-
tra realidad y cultura. Intentamos dar espacio a la
creatividad y a dreas diversas de la comunicacion

More than Communication,

Culture

Mas que Comunicacion, Cultura
Mais que Comunicagdo, Cultura

v la cultura, incluyendo en la temdtica espacios y
voces con frecuencia postergados.
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Resumo:

A comunicagdo vai além da midia e das mensa-
gens, nos ajuda a moldar as rela¢bes sociais atra-
vés das quais damos sentido a nossa realidade
e cultura. Tentamos dar espaco a criatividade e
diversas dreas de comunicacdo e cultura, incluin-
do espacos e vozes frequentemente atrasados no
assunto.
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Just over three decades ago, Jesus Martin Bar-
bero (1989) spoke of the need to shift the con-
cept of communication to the concept of cul-
ture. He talked about moving from a concept
of communication caught in the problem of
media, channels and messages, to a concept
of culture in a more anthropological sense that
allows us to think about the new processes of
socialization. Processes through which society
is reproduced with its codes of perception, as-
sessment and symbolic production of reality.
These allow us to think about communication
processes from the problems and operations
of social exchange, from their identity matrices
and from conflicts that articulate culture (Mar-
tin-Barbero, 1989), a culture seen as a driving
force of society and the economy. For its part,
Bustamante (2008) leads us to seek an expan-
sion of communication and culture:

(...) that carries with it a cultural and
informative democratization not only
of the consumer's ability to choose
(on different merchandise), but also of
authentic citizen pluralism, which is ne-
cessarily based on maximum diversity
of creative voices and expressions of
social life values (ideology) accessible
to the whole society. (p. 24)

Meanwhile, Carey (2008) argues that commu-
nication is not merely the transmission of infor-
mation, but broadens its definition by including
the ability to unite people by remembering the
link between communication and community,
which is culture. Thus, communication cannot
be reduced solely to symbolic exchange becau-
se it also includes the material, emotional and
affective dimensions that shape how meaning
is shared and transformed over time and spa-
ce. In summary, culture is not an epiphenome-
non of values and norms that shape human
behavior, but is entangled and represented

through different moods, beliefs, desires and
practices through which order is imposed upon
chaos and uncertainty (Blue, 2019).

This monographic number 18 of Obra Digital
clearly shows that the displacement that Mar-
tin-Barbero (1989) refers to has happened
and that we think of culture with its processes
of socialization and codes in a broader sense,
far from being trapped in communication as a
purely media problem. Our first article takes as
its main theme the educational digital games,
about which Sanchez i Peris (2015) commen-
ted:

The use of game methodologies for
“serious work” is an excellent way to
increase concentration, effort and mo-
tivation based on recognition, achie-
vement, competence, collaboration,
self-expression and all educational
potentials shared by ludic activities. (p.
13)

Within these "serious works" for which the me-
thodology of the game is used, we present an
analysis on gender, technology and video ga-
mes. On the other hand, the article we publi-
sh on culture, heritage and tourism as fields of
study for communication presents us a syste-
matic review of recent Hispanic literature. This
allows us to observe the increase in research
and publication of topics on this area. Literatu-
re is also present in the article with the repre-
sentation of women as a cultural historical sub-
ject in two literary works: No me agarran viva
by Claribel Alegria and Darwin J. Flakoll; and La
mujer habitada by Gioconda Belli. On the other
hand, the oral tradition of some groups of the
Amazon in this era of globalization is addressed
in an article that comes to us from the Czech
Republic, highlighting the dangers they are in
and the importance of their conservation as a
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fundamental part of a cultural wealth that be-
longs to the planet.

The creativity put at the service of the most
vulnerable is shown in the article:
conceived as resistance in design: a twist in
the concept in contrast to the guidelines of
the Oslo Manual. This article presents a design
case of a type of adjustable size sandal desig-
ned for children living in extreme poverty. Fina-
Ily, our miscellaneous section presents two arti-
cles that we invite you to read. The first is about
the university fact checking of the presidential
debate in Chile 2017 and the second is about
a characterization of the master's program de-
grees in mathematics in Brazil.

Innovation

Thus, this monograph on “Communication
and Culture”, corresponding to the months of
February - August 2020, presents eight arti-
cles sent from five countries (Portugal, Czech
Republic, United States, Brazil and Chile) and
published in its original versions in Portugue-
se, Spanish and English. In addition, they are
presented in a full version in English for greater
reach and dissemination. It is a small window
to everything that communication and culture,
as intimately linked issues, present to us today.
We hope you enjoy them.
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